M  INFOGRAPHICS

Share of total population
using the internat in 2021

2 57 70

»
... telephone and video calls viaan IP
(Internet Protocol) address

... banking services ! >

TWO EXAMPLES OF INTERNET USE IN EUROPE

Share of internet users
by gender and level of education, 2021
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by Europeans according to age, 2021
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Share of internet users according
to household income, 2020
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GENDER BREAKDOWN OF AUDIENCE OF THE TOP 50 FRENCH PRODUCTIONS IN FRANCE
SOCIAL MEDIA CHANNELS IN FRANCE

Audience in millions of subscribers
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1=t YouTuber in France 1t YouTuber in the world
Squeezie (entertainment) Mr Beast (United States)
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PO Most seen video on YouTube
Baby Shark (song for children)

1. Excluding brand and sports accounts g u
2. Excluding music, cartoon, brand and replay channels 13 I“III“II “Iews

globally since 2015

Sources : compilation of data and database (1,900 YouTube channels)
prepared by Emma Gauthier (LISIS, Université Gustave Eiffel)
© Atelier de cartographie/Presses de Sciences Po, July 2023

GENDER, FAME AND INCOME BREAKDOWN BY INCOME GROUP
OF FRENCH YOUTUBERS
Based on a random sample of 1,900 YouTube channels, from among the 30,000 French channels o O 00 QQQ Qco
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*Income generated, between
September 2020 and February 2022,
from the monetisation of video views (estimated by Wizdeo).
**Base 2 logarithmic scale.
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